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IMPROVE AVAILABILITY: Facilitating partnerships with 
universities, research institutes, and the private sector to 
develop high impact health interventions.

INCREASE ACCESSIBILITY: Working with private sector 
partners who are willing to develop sustainable and scalable 
business models that focus on serving small-scale producer 
segments.

IMPROVE ADOPTION: Working with advocacy groups, 
regulators, the animal health industry and government bodies 
to ease barriers in the regulatory and market environment.

INCREASE UNDERSTANDING: Delivering pragmatic data 
and information from the SSP field which quantifies impact 
and informs strategy and operational plans.
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OUR FOCUS IS ON AFRICA
AND SOUTH ASIA WHERE NEED

AND OPPORTUNITY ARE GREATEST
(Kenya, Tanzania, Ethiopia, Nigeria and India).

We will however support commercial partners
taking a broader and more regional approach. 
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Path AHEAD
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To learn more about GALVmed’s work:
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www.galvmed.org @GALVmed

 info@galvmed.org 

@galvmed @Galvmed

@GALVmed
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